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athleen has compiled 3 comprehensive and easy-to-read
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formed and prepared for what s 1o come after surge:
and howrto recover i the best way possibie. A very helpful
handbosk indesd.
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. Key channel stats Last 28 days
Kathleen Lisson

11.1K subscribers

Subscribers (Lifetime) Videos published (Lifetime) Unique viewers Views
11.1K 385 50.2K 61.2K
I help clients after tummy tuck, liposuction, facelift, BBL and mommy
makeover surgery.
Watch time (hours) Average view duration Average percentage viewed Returning viewers
Tips on reducing swelling after Plastic Surgery in San Diego by Board ...
g’ gsmeine oo o 718.8 0:42 43.4% 4.1%
Demographics  Last28 days Branded content videos
Gender Age Geography Videos with paid promotion
13-17 4.8% United States a— 72.9%
@ 72.6% Female
@ 26.5% Male 18-24 e 19% United . 38%
gpge;:zr 25-34 — 26.5% Kingdom )
soaa vy Canada . 27% Featured videos
— L}
R Video highlights
i o
45-54 c— 14.8% India 23%
55-64 7.4% Australia 1.4%
65+ 4.8%
Three things to do after booking Reduce itching after liposuction
Audience interests  Last 60 days BBL surgery #bbl #bblrecovery  plastic surgery
#cosmeticsurgery .
Interest level Audience share 20.2K views -4 years ago
Very High 2.5K views + 2 weeks ago
30 Minute Chefs [ ) . S N E—
High
Luxury Shoppers o c ¢ ¢ |} _}
High
Olympics Fans [ ] G N N E—
High
TV Drama Fans (] I N S
High
Home Decor Enthusiasts [ ) . §F ]
Shopping interests  Last 60 days
Interest level Audience share
Very High
Fitness Products & Services [ ]
Very High
Hair Care Products [ ) ¥ Fr F ]
Very High
Online Fitness Classes [ J I S E—
Fitness Classes & Personal very High
- . [} C ¢8I ]
Training Services
Very High
Career Consulting Services () I S E—
Social Media Contact Joined YouTube Location
Solace Massage and Mindfulness Kathleen Lisson October 26, 2006 United States
Plastic Surgery Shopping List lisson@gmail.com

This Media Kit was created on Nov 8, 2023. The audiences are made up of groups of people with interests and intents as estimated by Google. Learn more


https://support.google.com/youtube/answer/11322980?hl=en
http://solacesandiego.com/
https://kit.co/KathleenLisson
https://support.google.com/youtube/answer/11322980?hl=en
https://www.youtube.com/watch?v=B5bkkBYstYM
https://www.youtube.com/watch?v=B5bkkBYstYM
https://www.youtube.com/watch?v=qkdN45NRkso
https://www.youtube.com/watch?v=qkdN45NRkso

